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FROZEN & CANNED FOOD BUSINESS UNIT
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29,4 BILLION TL 
ANNUAL SALES 

VALUE*

HIGH HOUSEHOLD 
PENETRATION INCREASE

**

GROWTH THROUGH 
INNOVATION***

% 86
VALUE 

INCREASE

437 
SKU

Penetration %

+4 pts +1.2 mio

%81 %85 19,5
mio

20,7
mio

MAT 24 MAT 25 MAT 24 MAT 25

Penetration (abs)

FROZEN FOOD
CATEGORY OF THE FUTURE

10Source: *Nielsen, Total TR, Frozen Food MAT March’25  vs MAT March’24. **IPSOS Frozen Food MAT March’25 vs MAT March’24***Nielsen, Total TR Frozen Food MAT 
March’25 
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Kaynak: Nielsen Dondurulmuş Gıda 2024

%78 %84162K

203K

235K

MAT 2023 MAT 2024 MAT 2025

MARKET VOLUME (in ton) MARKET VALUE (in billion)

The retail market has grown by over +73 thousand tons 
in the last 36 months and saw a 16% increase in 2025 

MAT compared to the previous period.

The retail market, which has grown 4x in value over 
the past 36 months, recorded an 86% increase in the 

2025 MAT compared to the previous period.

7,4

15,8

29,4

MAT 2023 MAT 2024 MAT 2025

%15,9
( SF: %29)

%25,3

%114,4

%85,8
( SF : %89)

Source: Nielsen Frozen Food Report MAT March 2025

CATEGORY OF THE FUTURE
FROZEN FOOD
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Source: Nielsen, Frozen Food, YTD March 2025

MARKET LEADER
STILL THE MARKET LEADER
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VALUE GROWTH MARGARINE MARKET REACHED 10.1 BILLION TRY 
SALES VALUE

Source: Nielsen, Margarine, YTD March 2025 7



WE ARE LEADING IN MARGARINE SECTOR
COMPETITION
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OUR REPORT CARD IN 10 POINTS

26,4% 
margin16,8% 

margin

13,3% 
margin

5,6% 
margin
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1 2 3 4 5

6 7 8 9 10

WE INCREASED 
OUR MARKET 
SHARE

EXCEEDING 
TONNAGE IN THE 
RETAIL CHANNEL

WE MET OUR PROFIT 
TARGET

WE ARE GROWING 
THROUGH 
INNOVATIONS

WE SAVEDWE ARE MORE ACTIVE 
AT SALES POINTS

WE EXPANDED OUR 
BAKE-OFF 
BUSINESS

OUR STRONG 2ND PLACE 
TARGET IN TUNA FISH

STRONG VISIBILITY 
THROUGH 
COMMUNICATION

OUR DISTRIBUTION 
IS INCREASING
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FINANCIAL RESULTS
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31.03.2025, HIGHLIGHTS

26,4% 
margin16,8% 

margin

13,3% 
margin

5,6% 
margin
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31.03.2025, HIGHLIGHTS

-0,37x

-0,36x

10,5%
9,6%
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FROZEN&CANNED PRODUCTS BUSINESS UNIT

34,3% 
margin21,4% 

margin

16,2% 
margin

7% 
margin
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EFO BUSINESS UNIT

21,7% 
margin14,8% 

margin

11,6% 
margin

4,9% 
margin
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REVENUE BY BUSINESS UNIT
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SALES VOLUME BY BUSINESS UNIT
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APPENDIX
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CONSOLIDATED QUARTERLY RESULTS

27,5% 
margin16,8% 

margin 20,4% 
margin

26,4% 
margin

30,9% 
margin

5,6% 
margin

16% 
margin

9,1% 
margin

21,4% 
margin

13,3% 
margin



CONSOLIDATED SUMMARY BALANCE SHEET
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CONSOLIDATED SUMMARY INCOME STATATEMENT
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