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FROZEN AND CANNED FOOD BUSINESS UNIT
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22 BILLION TL 
ANNUAL SALES 

VALUE*

HIGH HOUSEHOLD 
PENETRATION INCREASE

**

GROWTH THROUGH 
INNOVATION***

%108
VALUE 

INCREASE

In 2023 

+404 
NEW SKU

Penetration %

+6 pts +1.8 mio

%78 %84 18,4
mio

20,2
mio

MAT’23 MAT’24 MAT’23 MAT’24

Penetration (abs)

Source: *Nielsen, Total TR, Frozen Food MAT 2024 vs 2023 Sept. **IPSOS Frozen Food MAT 2024 vs 2023 Sept. ***Nielsen, Total TR Frozen Food FY 2023

FROZEN FOOD
CATEGORY OF THE FUTURE
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40

9 8

38,5

23,6
30,1

42,8

24,2
(+2,6)

(+4,2)

(+5,1)

(+3,5)

(+6,0)

Source: Nielsen, Total TR, Frozen Food YTD 2024 vs 2023 September
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APPROXIMATELY 9 BILLION TL SALES 
VALUE, HIGH GROWTH TREND
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FINANCIAL RESULTS
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109

30.09.2024, HIGHLIGHTS
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30.09.2024, HIGHLIGHTS
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CONSOLIDATED QUARTERLY RESULTS
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REVENUE BY BUSINESS UNIT
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SALES VOLUME BY BUSINESS UNIT
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PRIORITIES OF KEREVITAS



PRIORITIES OF KEREVITAS
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APPENDIX
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HOUSEHOLD PENETRATION
HIGHER HOUSEHOLD PENETRATION

POTENTIAL FOR ALL OF THE SUBCATEGORIES

FROZEN FOOD HOUSEHOLD
PENETRATION %

SUBCATEGORY HOUSEHOLD
PENETRATION %

+6 pts

78 84

MAT’23 MAT’24

84

37
33

31
28

24
16 7

Source: IPSOS Frozen Food MAT 2024 Sept.
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30

HIGHER REACH POTENTIAL IN ALL CATEGORIES 

TOTAL 
MARKET

Puff PastryPotato & 
Croquette

Vegetable & 
Fruit

Pizza Meat Ravioli Roll Pastry Dessert Seafood
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CONSOLIDATED SUMMARY BALANCE SHEET

2423



CONSOLIDATED SUMMARY INCOME STATATEMENT
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